
 

UT college makes Princeton Review list 

UT�s College of Business designated as a �Best� Business School by prestigious Princeton Review  

 
 

The University of Toledo�s College of Business Administration is an outstanding business school, according to The 
Princeton Review. The New York-based education services company has selected the College for inclusion in the 
2008 edition of �Best 290 Business Schools.� 
  
The College recently received The Princeton Review�s �Best� designation in the publication with a two-page profile 
explaining its academics, student life and admissions. Schools were selected based on several criteria including 
academic programs and offerings, institutional data and the opinions of students attending the school. 
  
�The UT College of Business Administration�s focus has long been on creating real-world business experiences that 
set UT graduates ahead of the curve right from the start,� said Dr. Thomas Gutteridge, dean of the college. 
�Recognition from respected sources like the Princeton Review serves as evidence that our path is the right one.� 
 
The designation follows UT�s October 4 groundbreaking of the college�s new Savage & Associates Complex for 
Business Learning and Engagement, a 54,000 square foot state-of-the-art facility that will house high-tech 
classrooms, action learning laboratories and the college�s academic programs. 
  
�This new building will house the high-tech tools and interactive environment that the next generation of business 
leaders will need to be successful,� Gutteridge said. �The UT College of Business Administration is already well-
known, and the addition of this beautiful building will only make UT more enticing. In addition, the complex will 
help to bring the college�s relationship and engagement activities with the business community to their next level of 
excellence.� 
  
School officials hope that in addition to its educational mission, the new building will help the college serve as a 
catalyst for increased interactions between UT and the regional business community. 
  
Gutteridge highlighted the dedication to student success of the college�s faculty and staff, adding that their 
commitment to excellence was the reason UT�s reputation was so strong. 
  
�Best 290 Business Schools� 2008 edition hit bookshelves Oct. 9. 


