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Comments/Notes:

This proposal streamlines the MBA Marketing major enabling students to more options to
complete their degree and ensuring needed courses are available offerings.

Rationale:
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Marketing

While students specializing in Marketing may take any three 6000-level MKTG courses to fulfill the requirement, there are three
suggested areas of concentration: Marketing Management, CRM & Marketing Intelligence, and Sales Leadership. It is not
possible for a specific concentration to be listed on the official transcript.

All 6000-level MKTG courses have a pre-req of MKTG 5410/BUAD 3010.
Optional tracks:

For Marketing Management concentration, choose any three of recent offerings:
MKTG 6140 Customer Relationship Marketing (Spring)

MKTG 6150 Intelligence Driven Customer Strategy

MKTG 6220 Integrated Marketing Communications (Fall)
MKTG 6230 Digital Marketing Processes (Spring)

MKTG 6240 Sales Force Leadership (Fall)

MKTG 6250 Strategic Selling Analysis & Applications (Spring)
MKTG 6310 Product Commercialization

MKTG 6320 Strategic Brand Management (Spring)

MKTG 6330 Applied Marketing Research

MKTG 6400 International Marketing (Spring)

For CRM & Marketing Intelligence:

Essential to take both

MKTG 6140 Customer Relationship Marketing (Spring)
MKTG 6150 Intelligence Driven Customer Strategy
Choose one

MKTG 6330 Applied Marketing Research

MKTG 6230 Digital Marketing Processes (Spring)
MKTG 6220 Integrated Marketing Communications (Fall)

For Sales Leadership

Essential to take both

MKTG 6240 Sales Force Leadership (Fall)

MKTG 6250 Strategic Selling Analysis & Applications (Spring)

Choose one
MKTG 6140 Customer Relationship Marketing (Spring)
MKTG 6220 Integrated Marketing Communications (Fall)



Motion: To revise the MIB majors and concentrations in the MBA program as follows.

This proposal serves to streamline two concentrations in within the Marketing major as well as
the International Business major to minimize overscheduling and courses cancellations. This
also serves to provide students a reasonable expectation of what will be offered and in which
term.

Marketing (major)

Marketing Management (concentration)

Required:

MKTG 6140 Customer Relationship Marketing (Spring, Summer)?
MKTG 6220 Integrated Marketing Communications (Fall, Summer)®
Pick one:

MKTG 6320 Strategic Brand Management (Varies)

MKTG 6980 Special Topics (Varies)

MKTG 6250 Global Sales & Strategic Account Management (Spring)®
IBUS 6100 Study Abroad (Varies)

MKTG 6240 Sales Force Leadership & Strategy(Fall)®

MKTG 6400 International Marketing (Spring)®

Professional Sales (concentration)

Required:

MKTG 6250 Global Sales & Strategic Account Management (Spring)®
MKTG 6240 Sales Force Leadership & Strategy (Fall)°

Pick one:

MKTG 6220 Integrated Marketing Communications (Fall)°

MKTG 6140 Customer Relationship Management (Spring)®

IBUS 6100 Study Abroad (Spring)

MKTG 6980 Special Topics (Varies)
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