DEVELOPING
FOR THE WORLD OF BUSINESS

For more than 75 years,
has offered more than a business
education — we offer you a business experience.

You need courses to lay the foundation for commerce basics, but
we also offer hands-on learning and career opportunities that set
our programs apart.

You won’t just learn about the stock market — you’ll participate in
trading simulations and have the opportunity to invest more than
$1 million.

You won’t just read about business leaders and innovators — you’ll
meet and speak with them, including college alumni.

You won’t just prepare for the job market — you’ll be in it, as
more than 90 percent of our students participate in at least one
internship.

And when you graduate, the education and experiences will pay off
— more than 80 percent of students are placed upon graduation.

You’ll be more than a business graduate — you’ll be a life-long
business leader.



UNDERGRADUATE PROGRAMS OF STUDY

The College of Business Administration undergraduate curriculum includes a
broad liberal arts background, a general core of business courses, and a specific
area of specialization. During freshman and sophomore years, students take
general education classes, as well as several basic business courses. During the
sophomore year, students apply to the upper division of the program and they
begin their business core and major courses during their junior year, and choose
an area of specialization.

Our programs of study represent a veritable smorgasbord of offerings. You can
choose to pursue one major, a major and a minor, or two majors — we offer the
flexibility for you to customize your education.

Traditional Programs of Study Cutting-Edge Programs of Study
Accounting Electronic Commerce

Finance and Financial Services Entrepreneurship, Family and Small Business
International Business Human Resource Management
Organizational Leadership and Information Systems

Management Operations and Supply Chain Management
Marketing Professional Sales

Most of the above programs also are offered as minors for students in all colleges
at UT. This means you’ll be taking courses in a rich, interdisciplinary environment
— a combination of business students, future engineers, and budding musicians
and artists. Imagine what you can learn during class discussions when everyone
brings a unique perspective.




GRADUATE PROGRAMS OF STUDY

The College of Business Administration offers graduate programs developed with
the input of students, industry leaders and business professionals. The programs

are challenging and relevant, daring students to think beyond conventional meth-
ods to solve real-world problems.

Master of Business Administration

Traditional (MBA)

A comprehensive program with specializations in administration, finance, human
resource management, information systems, international business, marketing,
operations management, and supply chain management. You can choose from
part- and full-time schedules.

Executive (EMBA)

An innovative, fast-paced, practical, results-oriented learning experience designed
to equip leaders to compete in the marketplace of the 21st century. The program
lasts 15-months with a two-weekends-on, one-weekend-off format. It integrates a
high-technology entrepreneurship focus in a global context.

Master of Science in Accounting (MSA)
A program designed to prepare students for professional careers in accounting and
to fulfill the requirements to sit for the uniform CPA exam in the state of Ohio.

Doctor of Philosophy in Manufacturing Management (Ph.D.)

A degree that prepares students to meet standards of excellence in and con-
tribute to the manufacturing management field through research, teaching and
publications. This is the premiere program educating tomorrow’s faculty today.




FACULTY AND ALUMNI STANDOUTS

The College of Business Administration has 75 full-time faculty members
who are expert teachers and researchers. The college has the highest
number of outstanding teachers at UT — their doors are always open to
students. Faculty members also are sought by Fortune 500 companies and
government leaders for consulting work.

The faculty members have helped shape some of the business
world’s top leaders. UT College of Business Administration
alumni include:

e Michael I. Durik, executive vice president and chief
administrative officer of Kelly Services Inc.

* Ed Kinsey, cofounder of Ariba Technologies
e Duane Knapp, president of Brand Strategy Inc.

* John Neff, former manager of Vanguard’s Windsor Fund and
one of the10 outstanding investors of the 20th century according
to Fortune magazine

*  William C. O’Connor, senior vice president of Provident Bank

* John Spoon, regional vice president of the South Central Region
of Nissan North American

¢ Charles A. Sullivan, former chair and CEO of Interstate
Bakeries Corp.

¢ John Szuch, chair of Fifth Third Bank of Northwestern Ohio

* Neal Yanos, senior vice president and general manager of
Tenneco’s North American Ride Control and Aftermarket
businesses

*  Michelle Zupancic, executive director of the market analytics
group of Roche Pharmaceuticals




A LEARNING AND

WITH A VISION FOR THE FUTURE

Stranahan Hall is home to the College of Business Administration on The University
of Toledo’s Main Campus.

Its multimedia classrooms and state-of-the-art computer labs have been ranked in
the top 25 percent of all business colleges. Stranahan Hall also houses faculty and
administrative offices, as well as the college’s centers and institutes.

The College of Business Administration is expanding, breaking ground on a $14
million, 51,000-square-foot, state-of-the-art addition. The Savage & Associates
Complex for Business Learning and Engagement will be connected to Stranahan
Hall and will provide even more classrooms and action learning labs for the
business programs.







the finer points of ethics, social responsibility and public policy.

Executive Center for Global Competitiveness (ECGC)

Companies in the know go to this center to fulfill their business needs. The
ECGC provides a portfolio of learning and consultative services for small to large
enterprises in the northwest Ohio area.

Center for Family Business
The center staff members put on informative and social programming for family
businesses and support networking efforts amongst these types of companies.

Edward H. Schmidt School of Professional Sales
The school was established in 2002 to focus on the growing need for sales educa-
tion and research.

International Business Institute (IBI)

Consistently ranked among the top programs in the United States, the IBI has
generated millions in external funding and has helped local agencies attract direct
foreign investment.

Small Business And Entrepreneurship Institute (SBEI)
Through faculty-directed student consulting teams, SBEI helps develop new and
existing entrepreneurial ventures at the University and in the community.




CONTACT INFORMATION

College of Business Administration
The University of Toledo

2801 W. Bancroft St.

Stranahan Hall

Toledo, OH 43606-3390

419.530.2558

Web site: www.business.utoledo.edu











